L UOKI SKINCARE / P2 DAILY FIRMING CARE

A capsule moment. A complete P2 routine.

Make the ampoule
the point of discovery.

A hydrating toner. Visible capsules. l

A moisturizing cream with

product-specific test evidence.
P2

ore Wrinkle Tightening

TONER / AMPOULE / CREAM Capsule Ampaule

200 mL /30 mL /50 mL

Explore the P2 routine online
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https://www.gbcvancouver.com/gms/luoki/#luoki-p2-ampoule
https://www.gbcvancouver.com/gms/luoki/#luoki-p2-ampoule

LUOKI P2 / TONER / AMPOULE / CREAM

For consumers who want a clear daily routine.

/ L
2 0 l i
oosting Toner 0 2&‘ o Firing cream
" " 4

TONER / START AMPOULE / FOCUS CREAM / FINISH
P2 Resilience P2 Capsule Ampoule P2 Skin Density
Boosting Toner Firming Cream
200 mL 30 mL 50 mL
HYDRATION / SKIN PREP VISIBLE CAPSULES / FIRMING CARE MOISTURE RETENTION / FIRMER FEEL
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https://www.gbcvancouver.com/gms/luoki/#luoki-p2-toner
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L UOKI P2 / FORMULA & FORMAT

Visible capsules. Distinct formula choices.

TONER / PHYTO-PDRN

Hyaluronic acid and peptides.
A hydration-and-prep step.

AMPOULE / PEPTIDE + PHYTO CARE

14 Peptide 5 Complex and phyto-collagen capsules.
&, 9 The visual focus of the routine.
o WU
. y CREAM / BAKUCHIOL
g _ .
= - Peptides and ceramides.

A moisturizing finish.

Formula information: LUOKI English brand catalogue 2026, pp. 10, 12 & 14. Ingredient listings and visible texture do not establish measured efficacy for the complete three-step routine.
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LUOKI

P2 / CREAM / INSTRUMENTAL RESULTS

A moisturizing finish. Measured on the cream.

+37.5%

SKIN HYDRATION

Epsilon E100 / cheek

Mean instrumental reading

P2 Skin Density Firming Cream / 50 mL
22 women aged 40-59 / Twice daily / Two weeks
08-22 May 2026 / Cutis Biomedical Research Center

View the source-backed summary

Cream only. Changes in group means versus baseline; no separate control group. Hydration refers to the instrument reading. CBRC-E-260508-47, PDF pp. 22 & 24 (printed pp. 21 & 23).
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-24.8%

WATER LOSS / TEWL

Tewameter TM300 / cheek

g/h/m2
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https://www.gbcvancouver.com/wp-content/uploads/2026/10/LUOKI_P2_Cream_Moisture_Retention_Evidence_EN.png

L UOKI P2 /| CREAM / PARTICIPANT RESPONSES

A firmer-feel story with a clear source.

<Table 9. Questionnaire survey on the test product>

21/ 22

agreed their skin felt
firm and elastic Q1.

6 strongly agree / 15 agree / 1 neutral firm and elastic.

Number of
Score Percentage
Persons
5 6 27.273
4 15 68.182
It feels the skin is 3 1 4.545
2 0 0.000
1 0 0.000

P2 Skin Density Firming Cream / 50 mL
Two-week cream-use guestionnaire.
Agreement excludes the neutral response.

View the selected questionnaire

Cream only / 22 women aged 40-59 / Twice daily for two weeks. Subjective responses, not an instrumental elasticity rate. CBRC-E-260508-47, PDF p. 26 (printed p. 25); Q1 scores 4 and 5.
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https://www.gbcvancouver.com/wp-content/uploads/2026/10/LUOKI_P2_Cream_Firmer_Feel_Evidence_EN.png
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L UOK I P2 /| AMPOULE / BRAND-PROVIDED SUMMARY

A separate evidence trail for the ampoule.

P2 CAPSULE AMPOULE ONLY

83%

i Brand-reported improvement in
elasticity recovery after two weeks

P2 A
x;ﬁ:‘“ﬁ-’”" 22 women aged 30-59
e 04-18 December 2024

Cutis Biomedical Research Center

Wy

View the brand-provided summary

Source: supplied LUOKI buyer catalogue, 06 Oct 2026, p. 13, and supplier introduction. Full original ampoule report was not provided; endpoint method and raw data were not independently
reviewed. Does not apply to the toner, cream or P2 line as a whole.
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L UOKI P2 /LINE /BUYER ENQUIRIES

Build the conversation around a coherent line.

P2 DAILY FIRMING CARE

A hydrating start. Ready to Explore Your Options?
A visible capsule focus.

: . .. Buyer enquiries supported by GBC Vancouver.
A moisturizing finish.

Contact

Product specifications and source reports LUOKI buyer website

for an informed buyer discussion.
Official LUOKI website

Official Instagram
Brand-source product information and product-specific evidence. This buyer introduction is not evidence of Canadian regulatory approval or a guarantee of individual results.
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https://www.gbcvancouver.com/contact/
https://www.gbcvancouver.com/gms/luoki/
https://luoki.co.kr/
https://www.instagram.com/luoki/
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